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Oncology Center of Excellence in Phuket Thailand - 6 tile option

THAILAND human&
BAAN JAI SAI Cancer Challenge & Trend
“We aim to provide the NEW CASES of cancer in Thailand 2018 T O e
BEST cancer care, . Y _ R)Chtand t Bilsh - e
BEST treatments, in the in e — I O B S intend to establish an underprivilege
BEST facility, eustyenerh Tt e 29 @ children’s program. Working title: #luy|
translating to cures.”
2023 FORECAST cancer cases in Thailand =% *9 , BJS treat free of charge Thai Cl_l“dl'el‘l who must
We focus on battle cancer & cannot otherwise have access to
INNOVATION in the T T s | | | treatment like Proton therapy.
DELIVERY of rr—— i WA OO s o s |
TREATMENT to | emese® o sew i oo ae | | We understand the strain & stress their fight
achieve significantly = e sute s | | oo cowamews | | has on parents & we aim to keep parents by
be:ite' SIee e et o w e gl 0 GUE0 || their children's side during every moment of
patients 1________ et N i | | their fight against cancer.
(‘-myw‘ Confidential. HumanLAB 2020. All Rights Reserved SOURCE: New England Journal of Medicine hixps /o, 5n3.010/201 9-ncoy —~
Global Audit undertaken... humanLsg Overview of Cancer TREATMENT human: & Baan Jai Sai Oncology
9 _ R Equipment available in Thailand. HALCYON by Varisn Center of Excellence
1 1 Countries 2 Universities é Floors of state-of-the-art Equipment:
Hospitals 7 Manufactures
’ Visited a Cancer Screening
’ ) 1 . Chicago O Radiation Therapy
‘M‘ : . Germany 0 Proton Radiation Therapy
. Singapore Q Cyber Knife Treatment
- Australia — Q Halcyon Treatment
+ Belgium CYCLTRON - Mini Trace Q Chemotherapy
* France Q Lu 177 Isotope Treatment
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Oncology Center of Excellence in Phuket Thailand — 4 tile option

BAANJAISAT [

“We aim to provide the
BEST cancer care,
BEST treatments, in the
BEST facility,
translating to cures.”

We focus on
INNOVATION in the
DELIVERY of
TREATMENT to
achieve significantly
better outcomes for
patients
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THAILAND Cancer Challenge & Trend

NEW CASES of cancer in Thailand 2018 e
DEATHS caused by cancer in Thailand 2018 .. o
T o

_________________________________________________________________

Population 33513600 35469571 69,183,175

#of new cancer cases 4, 106 85759 170,435

Age standardized incidence rate (World) 1504 1510 1582 E

! Risk of Developing cancer before age of 75 358 %5 304 E
'

Number of cancer deaths 68074 50,125 114,199 E

Age standardized incidence rate (World) 1274 %4 1048 .

\ L}

i Risk of Developing cancer before age of 75 22 2 26 E

S-year prevalentcases 1355y 194415 2716

% —).W@Conﬂdenual. HumanLAB 2020, All Rights Reserved
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Global Audit undertaken...

9 Countries 2 Universities
11 Hospitals ® 7 Manufactures

Visited
‘y ’ . Chicago
= . Germany

7 . Singapore

A . Australia

% \ * Belgium

* France

-~ Spain

m . * Taiwan
o " Hong Kong

Baan Jai Sai Oncology
Center of Excellence

6 Floors of state-of-the-art EQuipment:

Cancer Screening
Radiation Therapy

Proton Radiation Therapy
Cyber Knife Treatment
Halcyon Treatment
Chemotherapy

Lu 177 Isotope Treatment

Stem Cells Therapy
Isotope Production
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Next Generation Convenience Store (CVS) -
Nanjing, China
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Next Generation Convenience Store (CVS) — Nanjing, China - 6 tile option

Traditional Values are STILL the
CORNER STONES of Chinese Society

FAMILY - HEALTH

1

HAPPINESS - PROSPERITY

humanL2&

How can Suning incerporate these

. traditional of Chinese values into a

retail proposition?
Without making it look forced &
insincere?

How do we communicate these
values while appealing to a modem
young audience?

. How do we bring people and homes

closer together with technology?

Millennials cannot unplug. They are
spending more time on screens.

Technology is disconnecting ourselves
from our physical relationships
creating an epidemic called
LONELINESS.

How do we use technology to collect data to create =———=—
MEANINGFUL personalized solutions in 'real time’ | |

that drive Participation, Visitation to store,

Purchase and on-going Engagement daily

Bio-metric Activity Band paired with Suning app werorroar . (0
Connecting Suning with its customer daily

Measures Steps &
Fitness Infensity
Heart Rate ro)
%

Data

%3 Caplure & Deu';‘:‘;;? @

Collection

PLATFORM
Connecting
users
seamlessly Z 3Day
Batlery Life \L')

Andioid / 105 (723
Compativie ()
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Next Generation Convenience Store (CVS) — Nanjing, China — 4 tile optlon

How do we use technology to collect data to create =
MEANINGFUL personalized solutions in 'real time’ ]

that drive Participation, Visitation to store,
Purchase and on-going Engagement daily

Bio-metric Activity Band paired with Suning app | =
Connecting Suning with its customer daily e 0

N
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Start Up — WrappedUp Personalized Wrapping
Paper with AR Messaging capability



Start Up: WrappedUp Personalized Wrapping Paper with AR Messaging capability — 6 tiles

WRAPPEDUP {15

WRAPPEDUP is a Next Generation Experiential ‘New Retail’ focused company that fuses
technology with co-creation to enhance the gift giving experience

We have developed a WORLD FIRST system that enable
consumers everywhere to:

— Create personalized gift-wrapping paper in seconds
— Using your own photo’s

— Add a personal ‘Augmented Reality’ video greeting 48
to their completed wrap =

Truly Personalized Gifting Experience in Seconds

@

Celebrations

Choose a wrap template
relevant to occasion

Add your pictures
automatically formats

@

Record your AR
message

Market Size 111 17 J) 15

GLOBAL

32.5

REST OF
WORLD

22.5

BILLION USD

CHINA

10.5

BILLION USD
£IR %3251

BILLION USD

Value &

Global Wrapping Paper & Greeting Card by HE 10012
Markets combined s frivieat s i o)y T B A L KR 422254

pportunity i/

wrappedup estimated 2% of China
market (within 3 years)
o 8 U0 07 850 857 62% (34 147)

wrappedup projected market
share 5% (within 5 years)
L S 10 A AR5% (S5

o Global opportunity (within 5
years) 4Ryl (54 14)

WRAPPEDUP AR Facial Recognition -
Voice Activated Characters

Use of Facial Recognition Software to record your voice message & control the
expressions of your AR character
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Strategic Partnership
Exploration & Investment
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WRAPPEDUP AR Enabled Wrapping Paper




Start Up: WrappedUp Personalized Wrapping Paper with AR Messaging capability - 4A Option

WRAPPEDUP 713%
WRAPPEDUP is a Next Generation Experiential ‘New Retail’ focused company that fuses

technology with co-creation to enhance the gift giving experience

We have developed a WORLD FIRST system that enable
consumers everywhere to:

— Create personalized gift-wrapping paper in seconds
— Using your own photo’s

— Add a personal ‘Augmented Reality’ video greeting
to their completed wrap S

Truly Personalized Gifting Experience in Seconds

@

Celebrations

Choose a wrap template
relevant to occasion

Add your pictures
automatically formats

@
&

Record your AR
message
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WRAPPEDUP AR Enabled Wrapping Paper




Start Up: WrappedUp Personalized Wrapping Paper with AR Messaging capability — 4B Option

Truly Personalized Gifting Experience in Seconds

@

Celebrations

Choose a wrap template
relevant to occasion

Add your pictures
automatically formats

@,

Record your AR
message
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o - ) 5 wrappedup estimated 2% of China

o o wrappedup projected market ket ithin 3
Global opportunity (within 5 share 5% (within 5 years) market (within 3 years)
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Strategic Partnership
Exploration & Investment

V@)@

WRAPPEDUP AR Enabled Wrapping Paper




